
and science, so the 
purpose is to help in a 
broad way. And it might 
well benefit the recruiting 
for another division of 
GE.”

For students, access to 
major companies like GE 
also introduces them to 
the crucial intangibles. 
“They get to understand 
the subtleties, that it’s 
not just about showing up and being good 
at the job,” says Dr. Parks-Yancy. “They learn 
about negotiating the politics of corporate life, 
participating in the informal work culture and 
fitting into it. They learn that this is key to making 
a contribution.”

Other businesses, including Enterprise and several 
smaller, local companies, also drop into Dr. Parks-
Yancy’s classes regularly to share the same kinds 
of insights and mentorships. Enterprise recruiting 
manager Carter M. Norwood plans to be a regular 
visitor to Dr. Parks-Yancy’s HR classes, where he 
gives undergraduates tips on how to sail through 
a job interview. 

“An interview is a sales conversation,” he tells them, 
ticking off intricacies of the job-seeking ritual that 
some students never even realized existed: “How 
to handle the parking lot, how to work the lobby: 
you don’t just sit there; you make sure you are 
cordial, friendly, and making eye contact with 
anyone you meet. Always be on point, always be 
at the top of your game.”

“Why shouldn’t a company give back in more 
ways than just donating a buck?” he later says. “I’d 
love for them all to come and work for Enterprise, 
but if I can be a friend and a mentor, if I can help 
someone, it’s even better than getting a new hire.”
Norwood has begun several ongoing mentoring 
relationships with students at his class sessions. 
“When you are in the classroom with a professor, 
it is more personal. At a career fair I am there to 
recruit. When I am in class at the invitation of a 

professor, I am going there to teach people how 
to get into companies like Enterprise. That is very 
different.”

Students recognize and value the difference. 
“For me,” says MBA student Green, who had no 
corporate role models in his family, “if these kinds 
of experiences didn’t start in the classroom, they 
probably wouldn’t happen at all. Having ongoing 
advice from someone in corporate life will give 
me the advantage of access to someone who’s 
been there, who can explain what to do and what 
not to.”

Dr. Parks-Yancy admits that many students 
consider her tough – but, she says, it is just a form 
of tough love: “If I see a lot in you, I do not want 
you to accept being mediocre.  I hope the impact I 
have is that some students who might be thinking 
of going one way, will broaden their horizons and 
do something even bigger after being exposed to 
something that happens in class.”

Sponsorship of The PhD Project creates 
opportunities for corporations to interact 
with many of today’s and tomorrow’s 
brightest new business professors, and 
to develop meaningful relationships with 
them that will last for their entire careers. 
To learn more, contact Marie Zara, 
Development Manager, at 201-505-3529, 
or mzara@kpmg.com


